
K E Y  I N S I G H T: 

It’s the customer, not the product, that’s the hero.

B R A N D  S T R AT E G Y: 

Our strategy was to reduce the stress of the home buying process by 

becoming the most consumer-centric brand in the industry.

      2019 National Housing Quality Award Gold Winner,  
Professional Builder Magazine

milesbrand
FROM LAND TO BRANDTM

C A S E  S T U D Y: 

T R U E  H O M E S  B R A N D I N G  A N D  M A R K E T I N G

TA R G E T  A U D I E N C E : 

Payment-driven, budget-conscious buyers 

looking for the best value from the $100s 

to the $350s.

B R A N D  C H A L L E N G E : 

Consumers view homebuilders as generic. 

Most home shoppers, especially first-time 

buyers, are fearful of making a mistake, 

stressed out by the price and process,  

and distrustful of homebuilders in general.



R E S P O N S I B I L I T I E S

Company Vision & Branding

NAMING:  

True Homes
 

BRAND PROMISE:  

It’s All About You

BRANDING: 
• Builder Collateral
• Sales Office
• Marketing

ONLINE MARKETING:
• Website Creation and Maintenance
• SEM, SEO, Display, Email, Mobile, Video
• Real Estate Information Portals
• Performance Reporting
• Content Development

OFFLINE MARKETING:
• TV/Video
• Radio
• Print
• Realtor Direct Mail
• Outdoor



AWA R D S 

3 Gold Nationals + 5 MAME
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2 0 1 8  G O A L

1,600 TOTAL HOMES SALES

C H A L L E N G E
Drive enough qualified leads for the online 
sales team to convert 480 sales, 30% of 
total sales

2 0 1 8  R E S U LT

19,089 LEADS resulted in 572 online 
sales, 36% of total sales

2 0 1 8  W E B S I T E  U S A G E
Y E A R - O V E R - Y E A R

•  Total Visitors UP 36% 
•  Unique Visitors UP 37% 

2 0 1 8  W E B  L E A D S  B Y  TA C T I C

7,586
Paid Search Leads

3,376
Inbound Calls

2,576
Website Leads
(organic + direct) 

2,664
Zillow/Trulia 

Direct 

1,604
BDX

(direct+ referral) 

643
Zillow/Trulia

Referral

92
Other

548
New Home

Guide

TRUE HOMES

DAN HORNER, OWNER/PARTNER

704.280.3232  •  dhorner@truehomesusa.com



milesbrand
FROM LAND TO BRANDTM

1. BRAND CHARRETTE 2. BRAND POSITIONING 3. BRAND STORM 4. BRAND PLAN

F O U R - S T E P  P R O P R I E TA RY  B R A N D I N G  P R O C E S S

milesbrand.com    •    10111 Inverness Main St., Unit N    •    Englewood, Colorado 80112   •   303.586.6709

© 2019 Milesbrand

A B O U T  M I L E S B R A N D

Since 1998, Milesbrand has focused exclusively on branding and marketing for the new home industry, where 

we have helped to sell more than 100,000 homes and generate over $30 billion in revenue. We are a full-service 

agency working in all areas of residential real estate. Our brand development expertise extends to industry 

partners, homebuilders, master plan community developers, and mixed-use developers across the country. 

Throughout our history, Milesbrand has had the honor of working with many of the leading real estate brands  

in the world, including Disney, Hines, Orco (the largest developer in Europe), Lendlease, Newland Communities, 

General Growth Partners, Pulte Homes, True Homes, Shea Homes, David Weekly Homes, John Wieland Homes, 

The Seaside Institute, and Urban Land Institute of Colorado. 

I N B O U N D  M A R K E T I N G

Website Design & Development

SEO 

Paid Search

Content Development

Desktop, Mobile, Video Advertising

Social Media 

Real Estate Portal Advertising

Programmatic Targeting

Cross-device Ad Placement

Google Analytics Certified

O U T B O U N D  M A R K E T I N G

Naming

Logo Design

Collateral Design

Email Marketing

Direct Mail

Outdoor/Signage

Print

Radio

Video

Environmental Design

Realtor Relations Programs


